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LA FILLE D’O?

LA FILLE D’O!
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Libertine.

Animal.

Footloose.

Indulgent.

Legendary.

Long-term.

Electric.

Determined.

Oddly overwhelming.

LA FILLE D’O SPELLING BEE
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When thinking about lingerie 
one always stumbles upon the 
same key ingredients. Blend up 
various quantities of sex, play, 
glamour, luxury, and comfort 
and you can describe almost any 
brand. Considering we have been 
making lingerie for over a hundred 
years without much alteration to 
that recipe, it should come as no 
surprise that our eager mouths 
have gotten used to the taste of 
that familiar cake. Mediocrity 
sure is the ideal way to kill our 
daily needs.

It is time to pet yourself on 
the aching belly for hunger is 
to be stilled soon, my dear. La 
fille d’O has been cooking up some 
of the most delicious designs 
that redefine the very alphabet 
of lingerie-making. This new 
Belgian brand carefully analyzed 

 LA FILLE D’O. 
 LINGERIE IS DEAD. 
 LONG LIVE LINGERIE.

what women need using a good 
heart and a healthy overdose 
of gut feeling as their only 
tools. The designs no longer 
show separate crumbles of the 
mandatory hotness or marketing, 
but establish a smooth skin-
like uppercut of visual and 
physical surprise. La fille 
d’O’s refreshing approach to 
lingerie design will leave you 
craving for one more scoop even 
when your plate is already 
overflowing, for indulgence is 
not a crime. Mediocrity is.
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la fille d’O collections are 
not subject to seasons. A new 
collection comes out when it’s 
done. Not when it is supposedly 
best released, from a commercial 
point of view. It’s like battery 
brooding compared to free range 
living. la fille d’O is by far the 
happiest chick.

LA FILLE D’O VISION
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LA FILLE D’O VISION

la fille d’O is a practical 
collection. It does not come in 
sets of similar size. Same size 
top and bottom bodies are just 
not as common as often stated. 
Reality beats statistic dreamland 
on a daily basis. When you buy la 
fille d’O you can choose the best 
possible option for your body, for 
your size, and for your appetite, 
be it delicate or overwhelming. 

la fille d’O loves continuity. It 
loves being wild and unpredictable 
too, but when it comes to our 
lingerie drawer we want to help 
you build a treasure chest based 
on solid grounds. Every new 
collection of la fille d’O lingerie 
can easily be combined with the 
previous one, which opens the mind 
to an attitude of respect and care 
for textiles that surround us, 
starting at the level closest to 
our skin.

la fille d’O never sells out. 
We have an arrangement with 
the stores that sell la fille 
d’O about retail prices, 
because we dont want to feed 
the throw away society, that 
pretends to re-invent itself 
every six months. That would 
be one way of putting it, but 
that is not how we see it. la 
fille d’O is designed to last 
you a lifetime and we all know 
that is far longer then a 
ridiculous 6 months.
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Computers are a necessary evil 
these days and while embracing 
evolution we do abuse of their 
services but if there is one thing 
we don’t use them for it’s for 
touching up our pictures. Every 
single picture that leaves the ‘O 
office is 100%WYSIWYG. 

You might think we are a kind close 
to being extinct, but we prefer to 
be kind than to be fake. We select 
our models not just with the eyes 
but with all our senses. We need 
sparks and attitude. We want the 
legs and the brains to match. A la 
fille d’O model should grasp the 
taste of the entire cake, not just 
the icing.

LA FILLE D’O ATTITUDE
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A new la fille d’O collection is not 
just some lame copy of the previous 
one in a different color or lace. 
la fille d’O uses precious high 
quality fabrics that are easy to 
wash and almost inevitable to wear 
but we avoid using evident lace or 
loud prints. That technique is more 
like decorating a christmas three. 
Designing a la fille d’O collection 
is working from within. It is 
rethinking the very alphabet of the 
language of lingerie. Each design 
is shaped to adorn the natural 
lines of the body and to support 
both mentally and fysically. The 
french have understood it all. 
Their word for bra is ‘soutien’ 
which means ‘support’. Lingerie 
is far more than just a piece of 
fabric covering your most intimate 
parts. Showing off is easy. 
Covering up is far more intricate. 
Especially when you cover up in 
such a way it becomes inspiring, 
like when you receive a nicely 
wrapped gift from a loved one. 
There are off course some classic 
la fille d’O styles that stay in 
collection, but we always try to 
introduce some new inventions that 
dot the I of a new range sharply.

LA FILLE D’O DEVELOPMENT

la fille d’O may seem retro at 
first. We do have a sweet spot 
for vintage patternmaking and 
techniques. Look again and 
you’ll see it is more than 
just that. We are the product 
of our history but copying 
without thinking would be a 
very uninspiring occupation. 
We prefer to give our brains 
a little more of a challenge 
when designing. Influenced by 
contre courant thinkers and 
creators, la fille d’O likes to 
time travel and pick up that 
rich experience of metavision 
to apply to the current needs 
of women worldwide.
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la fille d’O (pronounced 
la-fie-do) literally means 
‘daughter of ‘O’ and will 
surely ring a bell with 
those who have seen the 
cult movie ‘story of ‘O’ 
and they will understand 
that this brand of lingerie 
represents a new generation 
of women that aims to 
please but unlike many 
other brands dares to stop 
taking itself serious from 
time to time. A breath of 
fresh air these days of 
posing and prancing. la 
fille d’O is from the heart. 

A daily revolution from the 
underbelly of fashion.   

LA FILLE D’O HISTORY
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La fille d’O was born in 2003 and 
has embraced an all Belgian design 
and production, using exclusively 
European fabrics, as its subtle 
yet confident forte. A limited 
production of handmade designs, 
showing an intricate flair for 
patternmaking and a thorough love 
for the human body has been their 
ticket into the heart of many. La 
fille d’O ignores higher production 
costs for her belgian factory 
has over a hundred years of 
experience in creating lingerie. 
It is an ethical decision. One 
that makes the end product more 
expensive but it is a cheap way 
to a clean conscience. A radical 
yet uplifting approach tackling 
anything too lukewarm have also 
kept them there, for there is 
nothing as exciting as being part 
of the personal journey of one to 
put the “I “ back in lingerie 
for all.

LA FILLE D’O PRODUCTION
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We find it necessary to 
rediscover the identity of 
luxury. We are not randomly 
satisfied when splashing about 
in dollar bills. What we like 
is voice. We like the option 
of choice. We honour the human 
body as the precious machine it 
is. We find beauty in details, 
in soothed senses. Therefore 
we capture luxury in our own 
personal way. 

Re-chewing our thoughts when 
designing the pattern of a 
new design. For every line 
will frame the natural curve 
of your body. We wander eyes 
closed through fabric swatches, 
for our skin needs to choose 
which touch is most pleasant.
We don’t care about must have 
lace or vivid prints. We have 
too much fun exploring the 
subtle whispers of performant 
fabrics to be distracted by 
the loudmouths of what’s 
fashionable. La fille d’O luxury 
is captured by the smiles of 
your senses and projected to 
the lightness of your stride. 
That feeling of u-t-t-e-r 
satisfaction, that is what 
we are.

LA FILLE D’O: ABOUT LUXURY.
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Underwear, Brussels, B

Lineos, Gent, B

Carissima, Leuven, B

Mail&female, Amsterdam, NL

Yntimity, Hasselt, B

Noctural Designs, Sydney, Aus

Zouzou, Rome, It

Huis De Clercq, Aarschot, B

MOS Maastricht, NL

Little Flirt, Manly, Aus

Zardonni, Amsterdam, NL

Margreet Olsthoorn, Rotterdam, NL

Sinns, antwerpen, Be

Stout, Amsterdam, NL

Armada, Liege, BE

maison la fille d'O
Tuesday to Saturday
3 till 7pm

Holstraat 91
9000 gent

more to discover
www.lafilledo.com

LA FILLE D’O IS AVAILABLE IN THESE STORES
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WHO WEARS LA FILLE D’O

M.I.A., vive la fete. Juliette lewis. Lady Gaga.
Roisin Murphy. Robyn. You...
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foto credit_nicole kidman wearing lfdO mask 
for ann de meulemeester

foto: karl lagerfeld

foto credit_richard kern for vice magazine
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about the designer

Murielle scherre ( 1977°) 
Current state of mind: determined.
General state of mind: amor.
Mandatory flaw: confusion.
Eternal motivation: curiosity.
Daily need: “Yes!”
Favourite smell: skin.
Mantra: aultre ne veulx estre.

More: lafilledo.com/blog

Contact

La fille d’O
ebvba l’Amateur
holstraat 91
9000 gent
belgium
info@lafilledo.com
tel/fax: +32 93293972

International press agent/showroom
PURE
Stijn verlinden
Rue due charme 34
1190 brussels 
Belgium
stijn@welovepure.com


